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Made 1n Britain?
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Practical Interpretations
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Practical Interpretations
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Practical Interpretations

Slaves to the
Americas :
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Conceptual Interpretations
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Conceptual Interpretations
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Cool Britannia?
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Product - Designer

« Alexander McQueen 2008 / 2009
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Product - Designer




Product — Mid-range

« Ben Sherman:

e Swermar

www.bensherman.com

SHARP SUITING

very man deserves a good whistle & flute- especially
ith the summer party season

a0 for razor-sharp grey numbers, easy-lo-wear
pinstripes and comc black two prece suils, in our skinmy
amclen fit, stim Kngs fit and timeless City styles,

omplete the sharp look with some accessories

JASON STAFFORD
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RAND NEW SUIT MNEW STOCK
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Product — High Street
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Scottish tweed gets a show of its owp,
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Product - Attributes
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Price — Domestic Market
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« Weak pound & high commodity costs...

I am very supportive of seeing if
we can open more factories in
the UK. There is an opportunity
to look at derelict factories to
see if we can re-open them
again in an intelligent way
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Price — Domestic Market

Wi - N .k ’ P

« Weak pound & hih commodity costs...

« High protfile UK retailers positioning

thamaaclaae oo dl Ll i ¢ British
1 The high street must take

resnonsibilitv and “keen
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Price — International Market

o British identity is beneflclal
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Promotion
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« A facilitator to foreign market entry:

a Little Brit of the big apple

o Sigemeas
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BURBERRY
BLACK LABEL
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Fad or Fashion?
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« Explore contemporary relevance and
sustainability.

Recession
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Fad or Fashion?




