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Revelation, verisimilitude and ‘drama’ in modern strategic leadership
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Autoethnography is: “an autobiographical genre of W g.an

layers of consciousness, connecting the personal to the cultura
733). “First-rate ethnography... seldom fails to offer up a numbe
the world studied” (Van Maanen, 2011: 229).

Auto (the first person-voice)
Ethno (the self in situation) . 5
Graphy (the text: journals, essays, soﬁ

New Opportunity . \
Autoethnography offers leadel study, unique @
central to the research process; Sati o an
an increased focus on the ‘self’ (Sp \-‘

raphy in its ability to move ofiffom the wide-a
the “focus on thetinner, Vi e ant eSi
has the ability to place the al le
perience (Kempster, 2010 [e
subject by requiring the researt
- by themselves, reflectively, as we
“"sandwich’ (Ellis, 2004; Ellis'a
leader to “reveal a discovery”
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Veracity ".‘

This emergent research’ S al ress the lack of in-depth empirical re-

search on strategic leaders ip { e and Gardner, 2000; Waldman et al,
2006). The caution surrounding th be any new development in social science is valid-
ity (Besio and Butz, 2004). This is.partly due to there being too few studies that fully reveal their
analysis (Bryman, 2004). Steve Kempster responds by suggesting the autoethnographic story
sits between the continuum of science-facticity and meaning revealed through art (2010); as
such, veracity stems from the data’s verisimilitude, that is, it evokes a high level of plausibility
by virtue of the story’s connectedness to life (Ellis and Bochner, 2000). Readers of good
autoethnography will have a strong sense of the account ‘reading well’ (Ellington, 2001).

Strategic leadership
The research seeks to restore the plausible experience of leading via the revelation of autoeth-
nography. Leadership research during the 20" century has frequently been positioned within
the rationalist tradition (Lawler, 2005; 2007; Ashman and Lawler, 2008; Gibbs, 2010; Gibbs,

2011). This ‘received wisdom’ has led to dissonance for the leader whose lived experience of
leading appears profoundly removed what he or she reads in management texts (Grint, 2005;
Alvesson and Svemngsson 2003). Furthermore, manage menitea(ts have struggled to offer a

Iong term There are limited a {
gic leader’ (Kempster, 2010). The research
considers the ‘whole self’. here is 1 at senior strategic leadership rarely brooks
a divide between system-world and W nd therefore research should consider the

fience of leading’ by inviting flrst-person vignettes via ‘real-time accounts’ of ‘being

bec mlng a strategic leader’.

Ethical opportunity and difficulty — an appeal to reflexive writing
It would be churlish to say this form of enquiry is without significant difficulty. The pressure for
social science researchers to accord the right to the subject to interpret their own experience
acknowledges an appeal by some for a “democratisation of representation” (Murphy and Ding-
wall, 2001: 345) Hence there is an appeal for autoethnography to enable the subject to define
he filter.of other researchers However, the very nature of writing ac-
counts ganisationaldifedeads to issues of exploitation of
others’ through narrative interpretation. Personal expenence ruggles then to be a primary
source of authorit se and other dilemmas opens the debateton iR NIRRT/ E
extent do we all value the voice of the individual within society. The'challenge [ FEReT[="0f fair
dealing. There is an appeal here then for the nature of the writing to be refle: ) xtent
that it “exposes theory to ethnography and ethnography to theory” (p. 347).
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