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SAMPLE 

Branding an Educa1on 
Nicola Perren & Penny Macbeth 

University of Huddersfield 



Sample 9 



 ‘In an industry characterised by high levels of 
self employment and freelancing, the aim is to 
facilitate students’ development of crea1ve 
learning and entrepreneurship as 
undergraduate prac11oners.’ 
 (Dyer 2009) 



2006: the beginning 



Sample 8 



Staff & Student: Collaborators 



Learning and Teaching 

•  Embed learning into 
prac1ce 

•  Reflect on learning style 
•  Learn to nego1ate 
•  Develop interpersonal 
skills 

•  Working in and 
direc1ng complex 
teams 



Student learning through interac1on 



Defining a brand: to define a course 



Aims & Key Characteris1cs 

•  Personality 
•  Bespoke  
•  Must Have Item 

•  Aspira1onal 
•  Longevity  



The limited edi1on. 



Customised Catalogue 



Self Forma\ng 



Sample 7: eco direc1on 



Aspira1onal Forwards 

 ‘Their aesthe1c judgement has 
been informed by their tacit 
knowledge. In this, they can be 
seen to have retained or 
regained something that too 
many in today’s society have 
lost; material awareness 
through the touch of the hand.’ 

 (Millar 2009) 



Students cri1cal texts 

 ‘My work examines the effects of insula1ng ourselves from 
nature, the effects of our failure to understand that in in 
damaging nature we are damaging ourselves.  Aptly put by 
Roger Deakin, who on watching the an1cs of a hoverfly on 
a clema1s flower observed that “Unless we realise we share 
a single world with the insects, and that if we harm them 
we harm ourselves and the rest of nature we will end up 
destroying ourselves – commi9ng suicide in fact”’ 
 (Carthy 2009) 

 ‘Forming my own language has been a key factor in my 
crea1ve development, in which the sketchbook plays a 
central role.’ 
 (Cotrufo 2009) 



Student community sharing 



Social enterprise 

 ‘ To recognise that we 
all need to give as well 
as to receive and to 
appreciate that those 
who experience a 
problem understand it 
best. To act local but to 
think global, teach but 
never stop learning.’ 
 (Robinson 2008) 



New Developments 



Funding 

•  Fee paid by the student 
•  Fundraising 
•  Sponsorship 
•  Sales 
•  Course contribu1on 



SAMPLE: Enterprise 



Sustaining & Developing 



Contact 

Nicola Perren 
Course Leader: Tex1le Cracs 

SAMPLE Director 

n.l.perren@hud.ac.uk 

01484 47 2138 

Penny Macbeth 
Head of Department: Design 

p.macbeth@hud.ac.uk 

01484 47 3130 


