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ABSTRACT 
 

The purpose of this study is to examine if Hong Kong residentsÕ social identity affects their 
attitude towards Mainland Chinese tourists. Thus, understanding how the role of social identity 
amongst residents is vital for sustainable tourism development. Mainland Chinese tourists are 
vital to Hong KongÕs tourism industry as they are the largest source of visitors. However, due 
to the growing political influence of Mainland China and the influx of Mainland Chinese 
tourists, the city of Hong Kong is losing its identity and uniqueness. From this, many Hong 
Kong residents have little sense of social/national identity as they are sceptical of belonging to 
a nation. 

 
The literature review presents three key areas of study: sustainable tourism development, 
residentÕs attitude towards tourism development, and social identity. The literature finds that 
the dimensions of environmental integrity, economic prosperity, and sociocultural impacts are 
all vital to the success of Hong KongÕs sustainable tourism development. Also, the intrinsic, 
extrinsic and sociodemographic factors could influence Hong Kong residentÕs attitude towards 
Mainland Chinese tourists. Furthermore, the role of social identity delves into in-group and 
out-group identities between Hong Kong residents and Mainland Chinese tourists. As well as 
how perceived cultural distance affects Hong Kong residentÕs attitude towards Mainland 
Chinese tourists. 

 
The study adopts a qualitative research approach alongside a phenomenological methodology 
to understand and interpret individual experiences as a source of qualitative evidence. To gather 
the qualitative data, the study used semi-structured interviews with open-ended questions. 
Furthermore, a qualitative coding strategy was implemented within the studyÕs interviews to 
highlight key themes of study including: sustainable tourism development, residentÕs attitude 
towards Mainland Chinese tourists, social identity and perceived cultural distance. Overall, a 
total of 12 in-depth interviews were gathered for qualitative analysis using the snowball 
sampling technique. 

 
Overall, the study sheds light on whether Hong Kong residentÕs social identity affects their 
attitude towards Mainland Chinese tourists. Many Hong Kong residentÕs recognised the 
economic prosperity of Mainland Chinese tourists. However, there exist growing concerns of 
sustainable tourism development in Hong Kong, with aspects of sociocultural interaction as 
well as the urban and rural environments. Also, it was found that Hong Kong residents who 
identified themselves as ÔHong KongeseÕ were more likely to have a negative attitude towards 
Mainland Chinese tourists compared to those who identified themselves as Chinese. With 
perceived cultural distance being an actual source of social identity depending on Hong Kong 
residentsÕ acceptance of Chinese culture. 
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1.! INTRODUCTION  
 

Tourism in itself is a fast-growing industry and there is a collective understanding that it must 

be managed in a sustainable manner (Weaver, 2006; Edgell, 2016; Ritchie & Crouch, 2005). 

For sustainable tourism management to be successful stakeholders must be involved in the 

process (Fyall, Garrod & Leask, 2002). According to Gursoy, Chi & Dyer (2009), Òexamining 

the attitude of local residents have towards tourism expansion is key to the success and 

sustainable development of a tourist destinationÓ. Whilst there is an array of literature on this 

topic (Draper, Woosnam & Norman, 2011; Teye, Sirakaya & Sonmez, 2002; Harrill, 2004; Ap, 

1992; Andereck, Valentine, Knopf & Vogt, 2005), there has been little research on the role of 

a host residentsÕ social characteristics (e.g. social identity) as a stakeholder to promote or 

impact incoming tourism (Palmer, Koenig-Lewis & Jones, 2013). 

 
 

If we look at social identity theory (SIT), society or people like to classify themselves as in- 

groups or out-groups depending on certain criteria such as social class, family, ethnicity, 

nationality or age (Tajfel & Turner, 1979). Capozza & Brown (2000) studies show favouritism 

for members of oneÕs in-group, and derogation towards out-group individuals. This shared 

social identity contains knowledge about our common attributes derived from membership in 

a certain social group (Turner et al., 1987). Thus, a shared or difference in social identity 

between tourists and host residents may likely affect the general attitude of sustainable tourism 

development (Palmer, Koenig-Lewis & Jones, 2013). Therefore, what is extremely important 

in this research area is to examine the role of social identity has on a particular tourism industry. 

 
 

For many, cultural distance has been perceived as a way to distinguish social identity from one 

group of people to another (Hofstede, 2001). However, what remains unclear is how cultural 

distance can affect the attitude of local residents toward tourists through the role of social 
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identity. Even more so, research exploring the attitude of residents and tourists within the 

mediating role of social comparison is ambiguous (Gaertner & Dovidio, 2000). This involves 

the mental process of how we tend to compare our own social group with other groups within 

society (Tajfel & Turner, 1979). 

 
 

The study will examine residentsÕ attitude towards Mainland Chinese tourists visiting Hong 

Kong and investigating certain factors that influence these attributes. Alongside, how the role 

of social identity could possibly be a major factor in forming the attitude of Hong Kong 

residents towards Mainland Chinese tourists. Overall, this will provide a clearer picture of the 

specific characteristics of social identity amongst Hong Kong residents, thus being able to 

identify how certain social groups view Mainland Chinese tourists. 

 
 

1.1!The context: Hong Kong in the age of Mainland China 
 

Hong Kong returned to the nation of China on 1st July 1997 after 150 as a British colony. With 

the agreement and understanding that Hong Kong be governed under the principle of Ôone 

country, two systemsÕ becoming a special administrative region of Mainland China. The 

territory of Hong Kong is located on the southern coast of Mainland China within the Pearl 

Rive Estuary of the South China Sea. Roughly 1,000 square kilometres, Hong Kong is home 

to 7.3 million people, around a third of which live in the New Territories (Census & Statistics 

Department, 2015). 

 
 

Geographically, Hong Kong is divided into four districts: Hong Kong Island, Kowloon, Lantau 

Island, and New Territories. The urban landscape of Hong Kong is predominantly Hong Kong 

Island as well as across the harbour towards Mongkok. Hong Kong is often world renowned 

for its urban area, particularly the city area. However, Hong Kong is much more than just a 
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city, full of mountains, small islands, rural villages, and country trails. Between the New 

Territories and China is a controlled border, which effectively means that China is a foreign 

country. However, this is more complicated than previously perceived, as Hong Kong is both 

culturally and nationally part of Mainland China. 

 

 

 
 

Despite its small size, Hong Kong is home to a distinctive culture informed by its 

commercially-vibrant metropolis, where Eastern and Western culture fuse. When Britain 

returned Hong Kong to Mainland China in 1997, many believed that the city would turn into 

Ôjust another Chinese cityÕ, thus having a negative impact on the tourism industry (Gurung, 

2015; Ng & Chan, 2015; Haas, 2017: Bland, 2017). Dingeldey & Wai, (2015) supports the 

view that Hong Kong is losing their competitive edge within the tourism market, especially 

amongst Mainland Chinese tourists, as they are travelling to other Asian cities such as 

Singapore and Tokyo. Mathews, Ma & Lui (2008) argues that the more Hong Kong becomes 

a Chinese city, many Hong Kong residents struggle to understand their own national identity. 
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The study shall explore Hong Kong residentsÕ views on the unique relationship between Hong 

Kong and China in relation to the tourism industry. Further investigating whether the growing 

influence of Mainland China has affected the way residents view Hong Kong as Ôjust another 

Chinese cityÕ. Extending into whether Hong Kong residents have a sense of cultural shift 

associated with how the relationship between Hong Kong and Mainland China. This will 

provide a greater understanding of Hong KongÕs sustainable tourism development and, whether 

the positive and/or negative influence of Mainland China has affected Hong Kong residentsÕ 

attitude toward Mainland Chinese tourists. 

 
 

1.2!Hong Kong social identity  
 

The idea of social and/or national identity for many Hong Kong residents is expressed as a 

doubtful concept (Mathews, Ma & Lui, 2008; Chou, 2013; Chu, 2013). Following the return 

of Hong Kong to China in 1997 after 150 years as a British colony, many Hong Kong residents 

have not experienced a sense of national identity (Mathews, Ma & Lui, 2008). Lam, Chui & 

Lau (2007) study shows that whilst some in Hong Kong have welcomed their new Chinese 

national identity, others have continued to be sceptical about the idea of belonging to a nation; 

so identify themselves as ÒHong KongersÓ because of their long colonial history. 

Coincidentally, since 1997 the University of Hong Kong conducts a regular survey on the 

ethnic/national identity of Hong Kong people (See Figure 1.2). 
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Clearly, the percentages of these ethnic categories have varied over time since 1997. What is 

unclear from the survey is what causes these percentages to change over time amongst the 

different ethnic groups. One might presume, it could be the positive or negative relationship 

between Hong Kong and Mainland China at the specific time of the survey? Also, it is unclear 

what constitutes a Hong Kong person to belong to a particular ethnic category? Moreover, 

depending on these ethnic categories, how do their attitude towards Mainland Chinese tourists 

differ? For example, those who identify themselves as Hong Konger, do they have a more 

negative attitude towards Mainland Chinese tourists? 

 
 

1.3!Hong KongÕs tourism industry 
 

ÒThe tourism industry is a major pillar of the economy for Hong Kong, contributing to 5 percent 

of Hong KongÕs GDP. It employs around 271,800 Hong Kong people, accounting for 7.2 

percent of total employmentÓ (Tourism Commission, 2016). Many point out that the total 

arrivals coming into Hong Kong have increased during the turn of the decade (Hong Kong 
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Tourism Board, 2015; Passport, 2015; World Travel and Tourism Council, 2015; Schroders, 

2015; Legislative Council and Tourism Council, 2015). 

 
 

Figure 1.3 shows the total arrivals coming into Hong Kong over the turn of the decade. With 
 

59.3 million total arrivals in 2015, a decline of 2.5 per cent compared to the previous year. The 

Legislative Council Secretariat (2015) underlines a declaration of total arrivals compared to 

the annual growth from 2010 to 2014. The Hong Kong Tourism Board (2015) has identified 

this recent slowdown and are developing ways to diversify their tourism market such as 

developing more tourist attractions, attract more business visitors and further grow their cruise 

tourism 

 

 

 

 

 

 

 

 

 

The Hong Kong Tourism Board (2015) has been promoting the niche tourism sector of rural 

as a way to diversify the tourism industry. Rural tourism in Hong Kong has been heavily 

developed as well as the cityÕsÕ urban setting, mostly in relation to their sustainability, 

destination management, and business opportunity (The Hong Kong Government, 2016). 

Moreover, the urban tourism market of Hong Kong could benefit the rural environment such
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as the countryside and hiking trails. However, many believe that the balance of Hong KongÕs 

rural and urban landscape is not feasible due to overcrowding and pollution issues within key 

tourist spots. Furthermore, it can be assumed that the urban attractions in Hong Kong are much 

more popular than the rural landscapes (See Figure 1.4). 

 
 

 

 
 

It is well documented that Mainland Chinese tourists are crucial to Hong KongÕs tourism 

industry, becoming the largest visitor source market. This was supported through the 

introduction of the individual visitor scheme (IVS) in 2003, making it much easier for 

Mainland Chinese tourists to visit Hong Kong. However, many argue that the downfall of Hong 

KongÕs tourism industry mirrors the slowdown in the growth of Mainland Chinese tourists 

(Legislative Council Secretariat, 2015; Schroders, 2015; Arlt, 2016; Mok, 2015). Table 1.1 

shows data from the HKTB Insight & Research (2016) of the decline of Mainland Chinese 

tourists. Could this decline be in relation to the positive or negative attitude of Hong Kong 

residents have with Mainland Chinese tourists? 
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 2016 2015 Growth Rate 

January 4,043,000 4,490,420 -10% 

February 3,367,736 4,551,825 -26% 

March 3,017,173 3,240,825 -15.1% 

 

 
 
 

Dodwell (2016) argues that Hong Kong should welcome Mainland Chinese tourists as they 

have numerous benefits to the economy such as retail spending. The China National Tourism 

Administration (2013) states that ÒChinese travellers contributed 13% of global tourism 

revenues and 10% of the 1.2 Billion international travellers in 2015Ó. However, due to the rapid 

increase in Mainland Chinese tourists and the relaxation of Government restrictions on 

domestic travel, there have been a series of cultural conflicts (Tsang, 2015). This has provoked 

a growth in anti-mainland residents as many Mainland Chinese tourists have disrupted their 

daily lives such as a surge in property prices and prices of consumer goods in line with supply 

and demand (Lee & Tin, 2014). 

 
 

The study shall investigate residentsÕ views on the current tourism industry of Hong Kong and 

why they believe so many tourists visit the city. As well as how residents feel about the current 

levels of tourist arrivals coming into the city, and how this can impact their daily lives, 

especially for those living in key tourist spots or urban areas. Furthermore, the study will 

examine residentsÕ views on the benefits and/or downfalls of Mainland Chinese tourists, 

whether this could be economic prosperity over cultural/social conflicts. Overall, this will  help 

to measure Hong Kong residentsÕ attitude towards sustainable tourism development of Hong 

Kong, especially looking at the affluence of Mainland Chinese tourists. 
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1.4!Study rational  
 

The purpose of this study is to investigate if social identity could be a major factor in forming 

the attitude of Hong Kong residents towards Mainland Chinese tourists. Thus, leading to 

understanding the role of Hong Kong residents have within the success of sustainable tourism 

development. There is an array of studies that have examined the role of Chinese tourism in 

Hong Kong, especially exploring residentsÕ perceptions of tourism development (Chan, 1996; 

Leung, 1999; Wen & Lio, 2009). However, Hong Kong residentsÕ attitude towards Mainland 

Chinese tourists are rarely studied. Furthermore, there has been even fewer studies on the role 

of Hong Kong residentsÕ social identity as a way to promote or impact sustainable tourism 

development, exclusively in relation to Mainland Chinese inbound tourism. 

 
 

The role of perceived cultural distance between host residents and tourists within the realm of 

social identity has been insufficiently examined. Perceived cultural distance could affect the 

attitude of Hong Kong residents towards Mainland Chinese tourists. In which cultural distance 

could be used as a way to differentiate the social identity of one group from another. The study 

will investigate whether the perceived cultural distance between Hong Kong residents and 

Mainland Chinese tourist can be used as a source of social identity and whether this positive 

or negatively affect sustainable tourism development within Hong Kong. 

 
 

1.5!Aims & objectives 
 

The primary aim of this study is to investigate whether social identity amongst Hong Kong 

residents affects their attitude towards Mainland Chinese tourists. This includes Hong Kong 

residentsÕ current attitude on the sustainable tourism development, and how the success or 

downfall of the tourism industry affects Hong Kong. As previously discussed, residentsÕ 

attitude towards tourists are vital for the success of the tourism industry. To follow the theme 
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of this study, a vital aim is to identify the current attitude amongst Hong Kong residents towards 

Mainland Chinese tourists. Do Mainland Chinese tourists bring any benefits to Hong Kong? 

What are the particular disadvantages of Mainland Chinese tourists? Further examining the 

sociocultural impacts between Mainland Chinese tourists and Hong Kong residents. 

 
 

The study also intends to discover the social/national identity of Hong Kong residents affects 

their views of Mainland Chinese tourists. How do Hong Kong residents identify themselves 

and what are the particular sources of Hong Kong identity? Might these be the actual 

differences between Hong Kong and Chinese people? Another aim is to discover whether the 

perceived cultural distance between the latter could affect residentsÕ attitude. Pinpointing the 

fundamental differences between Hong Kong and Chinese people. In order to achieve these 

aims, four main research objectives have been identified: 

 
 

¥! To examine Hong Kong residentsÕ attitude towards sustainable tourism development in 

relation to Mainland Chinese tourists 

 
 

¥! To understand the different sources of social identity among Hong Kong residents 
 
 

¥! To identify if  social identity of Hong Kong residentsÕ affects their attitude toward Mainland 

Chinese tourists 

 
 

¥! To establish if cultural distance affects Hong Kong residentsÕ acceptance of Mainland 

Chinese tourists 
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2.!LITERATURE  REVIEW  
 

A literature review provides a greater understanding of a topic and identifies any research 

problems (Gall, 1996). Randolph (2009) points out that a literature review is Òa means of 

demonstrating an authorsÕ knowledge about a particular field of studyÓ. The literature review 

will focus on three key areas of study: sustainable tourism development, residentsÕ attitude 

towards tourism development, and the role of social identity. 

 
 

2.1!Sustainable tourism development 
 

The commercialisation of the concept of sustainability or sustainable development began since 

the publication from the UN Brutland Commission (WCED, 1987). The paper famously 

defined sustainable development as the fact that sustainability is defined differently to many 

people but, commonly meets the needs of the present without compromising the needs of future 

generations (WCED, 1987). Equally, the meaning of sustainable tourism can be expressed 

simply as Òtourism that takes full account of its current and future economic, social and 

environmental impacts, addressing the needs of visitors, the industry, the environment and host 

communitiesÓ (UNWTO, 2005). 

 
 

Cater (1993) points out that the key for sustainable tourism is: meeting the needs of the host 

population, satisfying the demands of a growing number of tourists, and safeguarding the 

natural environment. Liu (2003) articulates a weakness within sustainable tourism literature 

emphasising that the sustainability of tourism resources because of tourist demand has not been 

addressed, especially at a destination level. Alternatively, Farrell & Twining-Ward (2004) 

argues that sustainable tourism should be applied as a global system, rather than solely at a 

destination level. 



20  

From all of these different perspectives, Sharpley (2008) points out that the universal aim of 

sustainable tourism is to reduce the negative effects of tourism activities, which is a desirable 

approach to the success of tourism development. Griffiths & Sharpley (2012) reveals that 

tourism is a social phenomenon where the movement of people from their place of residence 

to a temporary place. Sharpley (2008) supports this view stating that Òinteracting with other 

places and other people, undergoing experiences that may influence their own or the host 

communityÕs attitudeÓ. 

 
 

Much of the literature (Sharpley, 2008; Butler, 1999; Cater, 1993; Vellas & Becherel, 1999; 

Hall & Lew, 1998) collectively agrees that sustainable tourism development concerns with 

environmental, social, and economic which in turn create improvements for touristsÕ 

experiences. From this, Hill & Gale (2009) developed the different dimensions of sustainable 

tourism (See Figure 2.1). The model illustrates the different dimensions of sustainable tourism 

with the aim of reducing the harm of these dimensions simultaneously. 
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2.1.1!Environmental integrity  
 

Muhanna (2006) acknowledges that tourism takes place in different environments, which can 

contribute to the understanding of developments and their impacts on a destination. Lew (1987) 

stresses that focusing on the concrete uniqueness of a tourismÕs environment, whether that be 

nature-orientated or human orientated attractions. The following literature will present two 

well-known classifications of tourism environments within Hong Kong: urban tourism and 

rural tourism. 

 
 

Page & Hall (2002) defines urban tourism as attracting different visitor/tourist groups that will 

utilise different resources (i.e visitor attractions, nightclubs, work premises, sporting events). 

Pearce (2001) and Stanciulescu (2009) points out that urban tourism can have a massive benefit 

for the tourism industry such as improvements to infrastructure, creating new job opportunities, 

and improvements in living standards for residents. However, many researchers (Edwards et 

al., 2008; Ashword, 1989; Pearce, 1998; Shaw & Williams, 1994) have acknowledged that 

urban tourism is a complex phenomenon within tourism literature; with a lack of a simple 

definition. 

 
 

Nevertheless, Edwards et al., (2008) summaries that much of the literature encompasses urban 

tourism as Òmanaging and marketing a variety of products and experiences to people who have 

a wide range of motivations, preferences and cultural perspectivesÓ. Following the theme of 

this study. Figure 2.2 shows the concentrated urban landscape of Hong Kong. 
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Much of the research on urban tourism remains case study driven, with an insignificant focus 

on the macro impacts (Pearce, 1998; Ashworth, 1992). Page & Connell (2009) review of the 

literature of urban tourism is narrowly defined by sociological tradition, cultural studies, 

geography, and urban studies. Ashworth & Page (2011) argues a gap within the literature 

emphasising that a theoretical analysis is needed to understand how international changes have 

affected urban tourism; with a focus on non-tourism literature to identify how global changes 

affects a cityÕs urban environment. 

 
 

Lane (1994) defines rural tourism as a Ôcountry experienceÕ that encompasses a wide variety 

of activities within agricultural or non-urban areas. However, definitions of rural tourism have 

been questioned as this may differ between countries (Kadi et al., 2014). Especially, when 

urban areas/resorts are situated in rural areas (i.e. golf resorts, tourist villas, or spa resorts) 

(Moric, 2013; Kadi et al., 2014). Many researchers (Bramwell & Lane, 1994; Dewaily, 1998; 

MacDonald & Jolliffe, 2003) associate rural tourism with farms, historic heritage sites, rural 

customs, and the countryside. Numerous of studies (Frochot, 2005; Morlera & Albaladejo, 
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2007) have identified the benefits of rural tourism including: job opportunities, socioeconomic 

development, promoting disadvantaged areas, and encouraging traditions and culture. 

 
 

On the other hand, there is a neglect to the low financial return of rural tourism and the future 

damage it may have to both physical and cultural landscapes (Frederick, 1993; Fleischer & 

Felsenstein, 2000). Especially, when there is an increase in demand for rural tourism due to the 

rise of ecotourism (Crouch, 2006). Many studies (Ghaderi, 2004; Sharpley, 2000) have stressed 

that due this very reason, rural tourism can be marketed as a better alternative to mass and 

urban tourism in some cases. However, there are countless risks that can affect the development 

of rural tourism including: inconsistency with service quality, limited resource and finance, 

lack of understanding of rural tourism, and the lack of opportunities from local governments to 

further develop rural areas (Meyer-Chec, 2005; Mitchell & Hall, 2005; Sharpley, 2002; Clarke, 

2005). 

 
 

Hong KongÕs tourism industry is well urban focused with a heavy concentration on a variety 

of tourist attractions within its small urban area (Jim, 2000). The high concentration of people 

within Hong KongÕs urban areas, especially on Hong Kong Island has seen the rise of 

overcrowding as well as higher prices of land. With the added pressure on urban resources from 

Mainland Chinese tourists could positively and/or negatively affect Hong Kong residentsÕ 

attitude. By making these small urban areas more overcrowded as well as the infrastructure 

needed to attract Mainland Chinese tourist (i.e. hotels and tourist attractions); many Hong Kong 

residents could view these urban areas as undesirable with high population density and social 

problems. 
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Many Hong Kong residents are worried about the environmental issues within Hong KongÕs 

urban areas. For instance, light pollution is a massive problem within Hong KongÕs urban areas 

as its one of the brightest nocturnal environments in Asia (Shadbolt, 2013). With all of these 

concerns in mind, many residents and tourists have been attracted to Hong KongÕs local 

attractions including cultural heritage sites, the countryside and local islands (See Figure 2.3). 

Jim (2000) finds that there is an increasing call for Hong KongÕs rural tourism in order to 

diversify its tourism industry as well as decreasing the population and resource levels within 

the urban areas. 

 
 

2.1.2!Economic prosperity 
 

There are many economic benefits of tourism such as: increase in foreign exchange earnings, 

income, employment rates, and taxes (Archer, 1995; Durberry, 2002; Dritsakis, 2004). 

Therefore, many governments have promoted their countryÕs tourism development for the 

purpose of economic growth (Chou, 2013; Schli & Nowak, 2007). Whilst there is a vast amount 

of literature on the relationship between tourism development and economic prosperity (Chou, 
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2013; Kim et al., 2006; Arslanturk et al., 2011); reaching conflicting results of achieving 

tourism-led economic growth. Many tourism researchers have drawn from a variety of theories 

of relating to dependency theory, community development and welfare, tourism and economic 

development, and sociocultural development (Rivera, 2016; Mowforth & Munt, 2009; 

Sharpley, 2002). 

 
 

Rivera (2016) points out that economic growth has a foundation of two theories: neoclassical 

growth theory and endogenous growth theory. The former stresses two factors of economic 

growth: production functions with capital and labour as determinants of output (Daron, 2009; 

Solow, 1956). The latter is a model based on a closed economy with no international capital 

flows, no foreign trade, and zero foreign debt (Tobin, 1965; Barro, 1990; Greiner & Fincke, 

2009). Within economic growth, tourism is viewed as a vital export to grow an economy 

(Rivera, 2016; Balaguer & Cantavella-Jorda, 2002). 

 
 

A key feature of tourism-led economic growth is its potential to create linkages for other sectors 

(UNCTAD, 2013). UNCTAD (2013) confirms that the tourism sector can create broad-based 

economic benefits such as employment opportunities and poverty reduction at a local level. 

Gollub, Hosier & Woo (2003) shows how the tourism sector can integrate through a variety of 

other sectors such as: hotels, restaurants, retail, hospitality, airports and finance through the 

tourism value chain (See Figure 2.4). 

 
 

However, researchers have found that these linkages remain weak for developing countries, 

with only one-fifth of tourist expenditure is captured by the poor (Mitchell & Ashley, 2007). 

Overall, in designing a sound economic strategy for sustainable tourism, governments need to 

identify the potential linkages of tourism and other sectors (UNCTAD, 2013) Telfer & Wall 



26  

(1996) studies on the tourism value chain has found that around one-third of tourist expenditure 

is spent on food and beverages. 

 
 

Overall, this is vital when examining Hong Kong residentÕs attitude towards tourism 

development. Especially, how Hong KongÕs tourism sector benefits other economic sectors 

like retail, hospitality and transport. Therefore, tourists visiting Hong Kong is a key source of 

economic prosperity for its industries. Therefore, it is key to investigate residentÕs views on the 

economic prosperity of tourists versus the sociocultural conflicts. 
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2.1.3!Sociocultural impacts of tourism 
 

Sharpley (1994) points out that sociocultural impacts of tourism are the consequences of the 

presence of tourists and, the characteristics of the relationship between tourists and host 

residents. Mathieson & Wall (1982) stresses that there is no distinction between social and 

cultural phenomena. Therefore, many researchers classify ÔsocioculturalÕ as a broad term. It is 

vital to measure the socio-cultural impacts of tourists and host residents as, it plays a vital role 

in the success of sustainable tourism development (Andriotis, 2005; Snaith & Haley, 1999; 

Sheldon & Abenoja, 2001). 

 
 

Studies of sociocultural impacts have been explored through a number of theoretical models 

including: Tourism lifecycle, DoxeyÕs Irritation Index, and Social Exchange Theory (Ap, 1992; 

Butler, 1980; Doxey, 1975). The tourism lifecycle illustrates that a destination goes through 

six stages (early exploration, development, consolidation and stagnation) (Butler, 1980). 

Numberous of studies (Ryan & Montgomery, 1994; Snaith & Haley, 1999; Upchurch & 

Teivane, 2000), have used the framework to identify how to manage the sociocultural impacts 

throughout the different stages of the lifecycle. 

 
 

DoxeyÕs (1975) Irritation Index investigates the attitude of local people towards tourist changes 

through four stages (Euphoria, Apathy, Irritation, and Antagonism). Numerous researchers 

(Liu et al., 1987; Pizam, 1978; Allen et al., 1988) have used the framework to investigate how 

host residentÕs pass through an evolving tourism industry, whilst identifying their perceptions 

and reactions to these stages. Faulkner & Tideswell (1997) argues that there is a link between 

DoxeyÕs (1975) Irritation Index and ButlerÕs (1980) Tourism Life Cycle. Identifying that as a 

tourism industry goes through the different stages, residentÕs attitude and perceptions will 

change accordingly (See Figure 2.5). 
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Ap (1992) points out that the Social Exchange Theory (SIT) can be used as a way to explain 

the sociocultural impacts of tourism. Although there are different views of SIT among many 

theorists, many agree that it involves a series of interactions that generate obligations (Emerson, 

1976; Ap, 1992; Homans, 1958; Blau, 1964). Within the studies of tourism development, SIT 

has been used to evaluate how local residents evaluate tourism in terms of the benefits they 

receive for their involvement. 

 
 

Faulkner & Tideswell (1997) have developed a useful framework of a broad alignment with 

SIT, Tourism Lifecycle, and the Irritation Index (See Figure 2.6). This will be vital for 

analysing the social impacts of tourism including the extrinsic and intrinsic dimensions. This 

will hopefully aid the understanding of the sociocultural impacts of Hong KongÕs tourism 

industry. This will  be through identifying the stage of Hong KongÕs tourism development (The 

Tourism Lifecycle), and the level of Mainland Chinese touristÕs activity (Irritation Index). As 

well as the characteristics of Hong Kong residents that affect their attitude of Hong KongÕs 

tourism impacts. 
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2.2!ResidentsÕ attitude towards tourism development 
 

It is vital to understand and assess residentÕs attitude towards sustainable tourism development 

in order for a tourism industry to be successful (Ap, 1992; Ritchie & Inkari, 2006; Ramscook- 

Munhurrun & Naidoo, 2011). Prior research has identified a number of factors that can affect 

the attitude of residents towards tourism development (Harrill, 2004; Andriotis & Vaughan, 

2003; Jackson & Inbakaram, 2006; Ko & Stewart, 2002; Vargas-Sanchez et al., 2009). 

 
 

Upon review of the literature into the factors that influence the attitude of the residents towards 

sustainable tourism development, a number of researchers (Jackson & Inbakarams, 2006; 

Harrill, 2004; Andriotis & Vaughan, 2003) have classified these factors differently. Jackson & 

Inbakarams (2006) study classified these as: demographic factors, personal factors, social 

factors, and factors relating to tourism. Whilst Harrill (2004) suggests that these factors relate 
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to socioeconomic factors, spatial factors, economic dependency, and resident/community 

typologies. However, Andriotis & Vaughan (2003) simplifies these factors of influencing 

residentÕs attitude towards tourism into three factors: intrinsic, extrinsic, and 

sociodemographic. 

 
 

In the review of the literature, it was deemed that most of these factors influencing residentsÕ 

attitude toward tourism development can be classified into three dimensions: 

sociodemographic, extrinsic, and intrinsic. Table 2.1 summarises a number of studies into each 

of these dimensions that have been identified by various researchers. 

 

Factors Studies 

Sociodemographic Gender Chen (2000); Ritchie (1988); Harill & Potts (2003) 

Age McGehee & Andereck (2004); Chen (2000); 
Haralambopoulos & Pizam (1996) 

Education Hsu (1998); Husbands (1989); Kim (1986); Andriotis 
& Vaughan (2003) 

Intrinsic  Distance that residents 
live from tourist zones 

Sheldon & Var (1984); Mansfeld (1992); Pearce 
(1980); 

Involvement in tourism Brougham & Butler (1981); Ap (1992) 

Economic and/or 
employment dependency 
in tourism 

Ap (1990); Brougham & Butler (1981); Liu & Var 
(1986); Brunt & Courtney (1999) 

Extrinsic Degree or stage of the 
host destinationÕs 
development 

Doxey (1975); Butler (1980); Harrill (2004); Dogan 
(1989); Allen et al., (1988) 

 

 
 

2.2.1!Intrinsic  factors 
 

Faulkner & Tideswell (1997) states that intrinsic dimensions include Òinvolvement in tourism, 

community attachment, identification with the theme, and socioeconomic characteristics. 

These particular factors can help to investigate the intrinsic differences among different sub- 
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groups in a community (Faulkner & Tideswell, 1997; Manfeld, 1992; Harill &  Potts, 2003). In 

particular, studies have shown a number of intrinsic factors that can affect residentÕs attitude 

toward tourism development including, the distance between residents and tourist zones, the 

involvement of residents in tourism, personal and economic benefits (Sheldon & Var, 1984, 

Manfeld, 1992; Brougham & Butler, 1981; Ap, 1992; Liu & Var, 1986; Brunt & Courtney, 

1999). 

 
 

Manfeld (1992) stresses that the distance between residential and tourist zones is one of the 

major intrinsic factors that affects residentsÕ attitude toward tourism development. As those 

residents who live close to tourist areas are found to be more dependent on tourism 

development. Recently, there have been a number of articles reporting the conflict between 

Hong Kong residents and Mainland Chinese tourists within the Sheng Shui district (close to 

the China border) (Ng & Nip, 2012; Fung, 2015; Liu, 2014). 

 
 

Many Hong Kong residents have complained about crowded public transport, rising prices and 

a change of tradition within the community as the local government try to cater towards the 

growing Mainland Chinese tourists (Liu, 2014). Furthermore, there has been a growing concern 

about ÔParallel TradersÕ who purchase their supplies in Hong Kong and then take them across 

the border into Mainland China. Thus, avoiding paying for import duties as well as goods and 

services tax. For example, there is around 60 drug stores within the small district that sell baby 

milk, medicine and personal care products that cater towards Mainland Chinese tourists. 

Overall, this has forced many residents within the Sheng Shui district or those who live in the 

tourist areas to shop in other areas of Hong Kong. 
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2.2.2!Extrinsic  factors 
 

Fredline & Faulkner (2000) refers to extrinsic factors as particular causes that affect residentsÕ 

attitude at a micro-level including within a community and/or a destination. Numerous of 

literature associated with community attitude (Getz, 1986; Akis et al., 1996; Soutar & McLeod, 

1993) have investigated how residentÕs attitude have changed within a tourism industry over 

time, including longitudinal studies on residentsÕ reactions to changes within tourism. Faulkner 

& Tideswell (1997) points out the extrinsic factors between residents and tourists, stating that 

Òthe degree to which the host and visitor populations vary each other in terms of racial 

characteristics, cultural background and socio-economic statusÓ. 

 
 

Many researchers (Butler, 1980; Doxey, 1975; Haywood, 1986) have suggested that residentsÕ 

attitude toward tourism development might be associated with the current development of a 

particular tourism industry. Many studies have identified that low developed tourism industries 

are perceived as beneficial to residents (Allen et al., 1993; Harrill, 2004; Long et al., 1990; 

Smith & Krannich, 1998). Studies suggest that as tourism development increases, residentsÕ 

attitude or perceptions become increasingly negative. Interestingly, both Cohen (1972) and 

Smith (1978) studies on tourism growth and tourist characteristics found that Òindependent 

travellers or explorers are more likely to experience local culture and lifestyles and have less 

impact on the community compared to package touristsÓ. 

 
 

Sheldon & Var (1984) points out that these extrinsic factors become apparent during the high 

season of tourism as resources and infrastructures are stretched, overcrowding, and traffic 

congestion that causes inconveniences to local residents. Therefore, it is vital to investigate 

how the increase of Mainland Chinese tourists has changed Hong Kong residentsÕ attitude 
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toward tourism development over time, such as overcrowded city/district areas, traffic 

congestions, and travel infrastructure (MTR, Buses, and Airports). 

 
 

2.2.3!Sociodemograghic factors 
 

Sociodemographic factors associated with the attitude of residents toward tourism development 

include: gender, age and education (Chen, 2000; Richie, 1988; Jackson & Inbakaran, 2006; 

Liu & Var, 1986; Williams & Lawson, 2001). Studies of the influence of sociodemographic 

factors and attitude are not conclusive, as many have questioned an existence between the two 

(Liu & Var, 1986; Willams & Lawson, 2001). On the other hand, numerous of researchers 

(Iroegbu & Chen, 2001; Jackson & Inbakaran, 2006: Um & Crompton, 1987; Mansfeld, 1992; 

Ryan & Montgomery, 1994) have argued a relationship between the two, as well as a profile of 

the residents that are more likely to be most favourable toward tourists. The key demographic 

depends on the length of residency within a particular country/destination. Residents with a 

shorter length of residency have a more favourable attitude toward tourists whereas, you can 

expect a less favourable attitude from residents with a longer residency. 

 
 

Furthermore, there have been a few studies of how age and gender can be used as a way to 

predict residentsÕ attitude toward tourists (McGehee & Andereck, 2004; Mason & Cheyne, 

2000). Interesting, McGehee & Andereck (2004) study found the opposite to the findings 

presented by Jackson & Inbakaran (2006) and Iroegbu & Chen (2001). Identifying that 

residents who lived in a country/destination as a child had a more positive perception toward 

tourists. Moreover, Mason & Cheyne (2000) study on gender factors affecting residentsÕ 

attitude found that men had a more positive attitude toward tourism development compared to 

women, stating that Òfemales were more concerned with impacts like: increasing traffic, noise, 
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and anti-social behaviourÓ. Whilst, acknowledging the economic benefits of tourists, such as 

employment and business opportunities. 

 
 

Whilst there is an array of literature focused on sociodemographic factors as a way to examine 

residentsÕ attitude toward tourism development, there only remain a few studies on socio- 

psychological characteristics of residents (Zhang et al., 2006; Palmer et al., 2013; Un & 

Crompton, 1987). Indeed, prior studies have investigated the role of ethnicity, few attempts 

have been made to identify how the socio-psychological characteristics (e.g. social identity) 

affects residentsÕ attitude toward tourism development (Zhang et al., 2006). Although Palmer 

et al., (2013) study showed that social identity has an influence on residentsÕ attitude toward 

tourists, the study only compared and/or focused social identity and residentsÕ ethnicity, which 

can change over time. 

 
 

The study will examine the attitude of Hong Kong residents toward tourism development, 

which refers to their attitude toward the influx of Mainland Chinese tourists, thereby creating 

tourism development in Hong Kong. Furthermore, to investigate the social identity of Hong 

Kong residents and if that can affect their attitude toward Mainland Chinese tourist deserves 

attention. Especially, moving past social identity versus ethnicity as previously studied (Palmer 

et al., 2013), but instead cultural comparisons, the self (nationality and social class), and in- 

groups and out-groups within a given society. 

 
 

2.2.4!Hong Kong residentsÕ attitude toward Mainland Chinese tourists 

There are a few studies that have been conducted to further understand Hong Kong residentsÕ 

attitude towards Mainland Chinese tourists. Table 2.2 summarises the current literature on 

Hong KongÕs tourism development and residentsÕ attitude toward Mainland Chinese tourists. 
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Many of the studies that have been conducted found that Hong Kong residentsÕ generally 

favour the growth of tourism (Mok, Slater & Cheung, 1991). However, what is interesting is 

that most Hong Kong residents do not approve the growth of Mainland Chinese tourists (Shen, 

Luo & Zhao, 2016). 

 
 

Shen, Luo & Zhao (2016) indicates that the general perception of Hong Kong residents towards 

Mainland Chinese tourists is a negative one, as they are perceived to be impolite, rude and 

undereducated. On the other hand, many Hong Kong residents acknowledge the positive of 

Mainland Chinese tourists because of their significant economic benefits (Siu, Lee & Leung, 

2012). Similarly, Wen & Liao (2009) also found that Hong Kong residents have a negative 

perception of Mainland Chinese tourists. However, do recognise the importance of ChinaÕs 

outbound tourist market to the economy of Hong Kong. 

 
 

Overall, it can be assumed that the economic prosperity received from Mainland Chinese 

tourists outweighs the negative social conflicts. The Nielsen Company (2010) conducted a 

survey in Hong Kong and found that Ò80% of respondents were either positive or neutral 

towards the increasing number of Mainland tourists shopping in Hong KongÓ. As the increase 

in spending is creating more job opportunities and improving the tourism industry thus, bring 

prosperity to Hong Kong. However, many Hong Kong residents have stressed that the influx 

of Mainland Chinese shoppers has negatively affected their shopping experience, due to not 

being able to adapt to the cultural differences (Shen, Luo & Zhao, 2016). Table 2.2 summarises 

the current literature on Hong Kong residentsÕ attitudes towards Mainland Chinese tourists. 
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Research Area Title and Author  

Attitude and perceptions of 
Mainland Chinese tourists 

A study of Hong Kong residentsÕ perception towards visitors from China 
- Chan (1996) 

ResidentsÕ attitude towards tourism in Hong Kong - Mok, Slater & 
Cheung (1991) 

The study of Hong Kong residentsÕ perceptions towards tourists - Leung 
(1999) 
Hong Kong residentsÕ perception of Mainland Chinese touristsÕ 
behaviour - Wen & Lio (2009) 

The Sustainable Tourism Development in Hong Kong: An Analysis of 
Hong Kong ResidentsÕ Attitude Towards Mainland Chinese Tourists Ð 
Shen, Luo & Zhao (2016) 

Sustainable tourism development in 
Hong Kong 

The Sustainable Tourism Development in Hong Kong: An Analysis of 
Hong Kong ResidentsÕ Attitude Towards Mainland Chinese Tourists Ð 
Shen, Luo & Zhao (2016) 
Mainland Tourists Tripling the Size of Hong Kong Population Ð The 
Nielson Company (2010) 

Does social identity affect residentsÕ attitude toward tourism 
development?: An evidence from the relaxation of the individual visit 
scheme Ð Ye, Zhang, Shen & Goh (2014) 

Perception and attitude of Hong Kong hotel guest-contact employees 
towards tourists from Mainland China Ð Yeung & Leung (2007) 

 

 
 
 

Although the literature has paid some attention to understanding Hong Kong residentsÕ attitude 

towards Mainland Chinese tourists, the underlining factors or issues are still lacking. As Hong 

Kong is a special administrative region of China, the interactions between Hong Kong residents 

and Mainland Chinese tourists are negative, with different views socially and culturally. 

Therefore, more in-depth studies are needed to underline the root cause for the formation of 

residentsÕ attitude such as social/national identity. 

 
 

2.3!The role of social identity  
 

Social identity explains how identification is derived from knowledge and membership in oneÕs 

social group as well as the attached value and emotional significance (Tajfel & Turner, 1979). 

 



37  

Thus, social identity can be used to understand the self-structure of individuals through 

categorical memberships, intergroup relations and social structure (Reid & Deaux, 1996; Tajfel 

& Turner, 1979; Breakwell & Canter, 1993). Tajfel (1982) stresses that the key indicator of a 

personsÕ social identity is their knowledge of belonging to a certain social group emotionally 

that is conveyed to them. 

 
 

Furthermore, social identity can shape in-groups or out-groups within a society based on 

individualsÕ characteristics such as social class, age, nationality and ethnicity (Tajfel & Turner, 

1979). Overall, this will help to discover whether social identity of Hong Kong residentsÕ 

affects their attitude toward Mainland Chinese tourists. Especially, when looking at in-group 

identities (Hong Kong residents) and out-group identities (Mainland Chinese tourists). 

 
 

2.3.1!In-group and out-group identities 
 

Capozza & Brown (2000) states that Òsocial identity results from the categorisation of the world 

into in-groups and out-groupsÓ. In-groups are described as a particular group that people can 

identify with and feel some form of attachment. Whilst, out-groups are based on the opposite 

attachment with a sense of resistance, hatred and resentment. However, social categorisation 

can be flexible with people being able to identify themselves amongst different social 

categories and/or groups (Turner et al., 1987). 

 
 

Gaertner & Dovidio (2000) developed the common in-group identity model as a way for re- 

categorisation to improve intergroup relations as well as decreasing out-group bias (See Figure 

2.7). Gaertner et al., (1993) emphasises that the common in-group identity model illustrates the 

reducing bias factors that transform membersÕ perception of group boundaries from ÒusÓ and 

ÒthemÓ to a more inclusive ÒweÓ. Thus, creating a higher-order social category that includes 
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in-groups, out-groups and subgroups. Overall, both social identity and in-group identity could 

be used to identify the perceived similarities and differences amongst Hong Kong residents and 

Mainland Chinese tourists. As well as determining how a positive and/or negative relationship 

between these two social groups affect tourism development. 

 
 
 
 
 
 
 
 

 
 

From this, Capozza & Brown (2000) points out that this can expand into the personal identity 

that identifies the unique characteristics of an individual (e.g. personality and/or physical 

characteristics). Numerous researchers (Crocker & Luhtanen, 1990; Meindl & Lerner, 1984) 

argues that personal identity can actually influence in-group and out-group behaviour and 

identification; especially how oneself identifies themselves with a particular group. Figure 2.8 

illustrates the fact that individuals have a certain role within an in-group. Mulder et al., (1971) 

found that actually there exists a positive and negative relationship amongst in-group members. 

 
 

Overall, social identity and in-group identity could have an influence on the likelihood of the 

acceptance of Mainland Chinese tourists thus affecting residentsÕ attitude toward tourism 

development. As previously discussed, both the latter could be used to determine the 

similarities and differences between residents and tourists. However, many could presume 

and/or argue that both Hong Kong and Mainland Chinese residents belong in the same social 

in-group. With many Hong Kong residents expressing that they are actually Chinese due to be 

being the same ethnicity (Bland, 2017). Therefore, we could expand into the personal identity 
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Characteristics  

 

 
  

 
 

 

 

 

 
 

 
 

 

of each Hong Kong resident within the study, and the particular conflicts that occur within the 

in-group if certain residents identify themselves as actually Chinese. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
2.3.2!The self-concept 

 
James (1890) defines the self-concept as Òa personsÕ sense of meÓ comprising of the physical 

appearance, material belongings, set of roles, prototypes scripts, attitude, and beliefs. 

Baumeister (1998) argues that the self-concept is fundamentally social as it orientates around 

the social world that individuals are positioned in. Chen, Urminsky & Bartels (2016) research 

shows that the self-concept can affect personal identity thus, affecting what makes a person 

who they are. It is important to note that each self-concept or oneself is unique and different 

from any other (Fiske et al., 1998). The self-concept and social identity are fundamental when 

we think of ourselves both socially and personally (Tajfel, 1982; Stryker, 1980). This is key 

when we look at how the self-concept can be used as a source of social identity and how Hong 
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Kong residents can express themselves. Thus, identifying how Hong Kongers identify 

themselves differently compared to Mainlanders. 

 

 
Brewer & Hewstone (2004) points out that the self-concept has a sociocultural context as the 

self-concept creates cultural milieux. Hofstead (1980) points out that both concepts are similar 

as it makes sense of what it means to be an individual as well as own human experiences. 

Brewer & Hewstone (2004) states that Òthe self-concept is just beginning to explore the ways 

larger social structures such as culture may set up that nature of both social interactions and 

immediate contextsÓ. Therefore, the research will focus on Hong KongÕs cultural context and 

how it affects or influences the self. 

 

 
Furthermore, sociocultural studies within the context of the self-concept focus on cross-cultural 

aspects especially; how culture differs through experiential aspects, self-esteem versus self- 

improvement, and collectivism versus individualism (Brewer & Hewstone, 2004; Oyserman, 

Coon & Kemmelmeier, 2002). Brewer & Hewstone (2004) emphasises that social identity 

theories should take into account not just social groups (in and out identity groups) but the 

ways in which social groups are constructed within a culture. Therefore, it could be presumed 

that how Hong Kongers see their self as well as identifying themselves differently to 

Mainlanders is their cultural distinctions or distance. This could lead into how sociocultural 

context within the self-concept could affect Hong Kong residentsÕ attitude toward Mainland 

Chinese tourists. 
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2.3.3!Perceived culture distance and social identity 
 

Culture in itself is a very difficult  concept to define. However, HofstedeÕs (1980) definition of 

culture is perhaps the best known and widely used here as Òthe collective programming of the 

mind which distinguishes the members of one human group from anotherÓ. Inglis (2004) 

interestingly points out that culture can be used as a source of personal and/or national identity. 

Therefore, culture is an essential trait in shaping an individualÕs identity and, thus affecting a 

personÕs own attitude (Gillespie & Hennessey, 2011; Soare, Farhangmehr & Shoham, 2007). 

 

 
When we expand into culture distance, the literature provides a great deal of research 

(Hofstede, 1980; Barkema, Bell & Pennings, 1996; Shenkar, 2001). Culture distance can be 

used to measure the extent to which cultures are similar or different. Hofstede (1980) supports 

the view that culture distance can be seen as having multiple dimensions that illustrate how a 

particular culture can be different to another. Figure 2.9 illustrates several frameworks that 

have been advanced and used within the literature of culture distance (Shwartz, 1990; Hofstede, 

1980; Trompenaars, 1993; House et al., 2004). As you can see, each of these cultural dimension 

models has been expanded upon throughout the years. 






















































































































































































































