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Transcript to accompany slide presentation 
1.
Today we would like to report on the first year of a project in the Dept. of Fashion and Textiles to encourage all students to begin building a professional identity and network that we believe is essential for getting quality work experience, placement and graduate careers.  
We believe that we can leverage the achievements of near-peer alumni to be a powerful, positive influence on the self-confidence our current students 
We want to support members to build a network of support, beyond their direct friendship group, to be part of their year group and course and feel part of a wider fashion and textiles community
This project uses LinkedIn Groups to form a university staff, student and alumni group.
It intends to provide a “safe space” for sharing ideas, advice, news and job opportunities
2.
We were awarded £2000 in 2016 for this project through our school’s Teaching and Learning fund, we started the project a year ago.  Today we will report on how and why we started the group, what we have learnt so far and how we plan to continue to evolve the group
3. 
This internal funding paid for Palveshah, a fashion buying management second year student to work as a co-researcher on this project alongside academic colleagues and the careers service.
Everyone say hello…
4.
First, a little bit on the back story as this project as it evolved from ongoing work to encourage placement and a previous funded project.
I am the final year tutor for fashion buying management and I am always struck by the transformation that occurs while our students are out on placement.  That transformation is inspiring to see and we use this to benefit our current students. 
We are now in the position where doing a placement year is the norm and going straight through is the exception but this requires considerable, coordinated effort. 
Students return with experience and confidence that clearly impacts on the quality of their final year studies, their perception of their final year and their career prospects. 
This positively impacts key KPIs on academic attainment, the NSS and DLHE stats. 
Previously I used LinkedIn searches to help locate students’ data for DLHE - I would just work through the class list searching LinkedIn. 
The search results revealed some very inspirational stories.  
This led to this previous funded project to develop and publish student experiences to showcase some of these amazing professionals in our alumni through graduate career biographies that were accompanied by video clips.   The video clips are available on our Fashion & Textiles Collective Linked in group.
These role models powerfully communicate their experiences and demonstrate what is possible and to be able to know about them and that they had sat at the same desks one or two years makes it feel achievable for the collective. 
5.
We produced a series of teaching materials from these profiles including the gallery in the studio.
These role models demonstrate the possibility of attainment across a diverse spectrum of careers. 
But it’s a bit static and teaching-led.
6
The active and professional responses from our students and alumni resulted in this project.  
They really wanted to help other students get on and LinkedIn seemed to offer the ideal vehicle.
Whilst LinkedIn has been described as the non-sexy, sleeping giant of social media, it has become the premiere social media site for professionals; most employers in the UK will search for a job candidate on LinkedIn.
 From a personal branding perspective, the personal profile in LinkedIn offers the opportunity to differentiate yourself in competitive job markets. It is important to note that in most Google searches a person’s LinkedIn profile comes up - so having a great profile can say a lot about you and so does not having one. 
We saw the opportunity of forming a F&T group as a way of leveraging the social capital of our alumni to aid our existing students in terms of placement and work experience opportunities, advice, as sources of primary research.
Traditionally this work on CVs would be in our second year but we think that is simply too late; building a great profile and network takes time. We therefore incorporated this Linked in research project into first and second year teaching as Andrew will describe. 
7. 
Last year’s Year 2 BA (Hons) FTBM were given a careers workshop from Laura Bird with a focus on introducing the value of Linked in for investigating placements and developing career connections. 
Following this Jo shared Laura’s slides with the course team and we could see how LI could be introduced earlier. 
In September 16/17, Laura presented the Linked in Introduction - Level 1 to the FTBM Year 1 2016/17. 
Prior to starting the course none of the students in the cohort had a Linked in account, some were aware of Linkedin although felt it didn’t apply to them as it wasn’t FB or I, and most were heavily investing in developing their Facebook and Instagram presence in social communities.
In Term 1 BA (Hons) FTBM digital communications projects in the Context & Communication module; all first year students are assessed on their digital technologies learning and awareness of Product Lifecycle and Social and professional channels and how to incorporate these into professional presentation in Fashion & Textiles industry focused projects. 
Year 1 students are required to develop foundation of digital skills using product information and then focus on presenting this data in individual and group projects within a personal professional portfolio. 
All students record their reflective activities and upload course related professional experiences in a blog, this blog can also be added using a URL into the Linked in profile. 
As a component of the assessment, the first years were asked to open a Linked in profile and populate each boxes for personal and professional experience. 
All students then invite each other to join their Linked in profile. 
3 students featured: 
At the end of Year 1 all students in the cohort have established extended Uploaded links to Blog and also examples of projects.
On this slide 7; we have selected ( Slide 16 will include quotes extracted from Year1 Term 1 2016 reflective reports)
3x student LI profile examples are shown from the Year 1 group. Uploaded links to Blog and also examples of Term 1 and 2 projects as PDF or as JPG. 
All students used their CV as a basic starting point and updated this with their latest experiences, such as new course, Retail jobs while at Uni and were surprised by the new professional skills they could present in Linkedin. 
Many of the students also connected with guest speakers invited into department of F&T specifically on FTBM and IFDM MA at the University during the year and this instant connection quickly developed excitement and professional confidence to ask for connections with other companies. 
8.
It is important to introduce students to LinkedIn early on by providing an overview/demonstration that outlines it’s potential for developing an online professional presence, developing networks, commercial awareness and finding/applying for opportunities. Work with your link Careers Adviser to discuss what support can be offered for your students. It is vital that students produce a decent profile before they begin connecting with others. LinkedIn measures profile strength from 0 to 100% and unlike other social media this requires a significant and ongoing time investment.  The careers service partners can offer LinkedIn support to current students; through hands-on discussions and troubleshooting sessions, students repackage the embedded skills in academic work and part-time work to showcase their experience and abilities in an initial profile. This is the important first step to develop a strong identity and sense of self-worth to enter competitive job markets with confidence.  The Careers and Employability Service have put together shared resources which include a number of self-help tools for using LinkedIn these can be useful to signpost students to, embed into academic sessions etc. 
9.
It is imperative that we start to engage students with career development initiatives from year 1 to develop their self-awareness and ability to identify and evidence employability skills and attributes through their academic course and extra-curricular activities. Employers are now engaging with students earlier in a bid to develop talent pipelines to feed their graduate positions. One of the 3 transformative trends in most recent AGR (association of graduate recruiters) survey was that recruiters are building talent pipelines earlier – one in 10 converted more than 83% of their interns into graduate talent. In addition to this, in the High Fliers Graduate Market report 2017, 42% of employers surveyed are offering open days, introductory courses or taster experiences for first year undergraduates and 24% paid internships or vacation placements for first year undergraduates. It is important that our students are both aware of these and able to compete.
10.
The Careers Group London developed a MOOC entitled ‘Enhance your Career and Employability Skills’. There were 5080 participants encompassing a range of ages, experience levels and nationalities. When asked ‘How did you find your last job’ 42% of respondents answered ‘Through your personal or professional network (friends, family, colleagues etc). This is more than ‘Job advert on a company website’, ‘job advert on a general vacancy site’ and ‘job advert on a specialist vacancy site’ put together. The ability to network in today’s job market is essential. 
11.
Why LinkedIn? This is a screenshot of the LinkedIn University of Huddersfield Careers Insights page. This allows members to see all profiles from people who have studied at The University of Huddersfield including where they live, the companies they work for, the role they do, what they studied and what they’re skilled at. There are currently 58,308 Huddersfield alumni on LinkedIn and growing. This is starting to negate the traditional ‘Old Boys Network’ and allow students to develop their own professional networks. 
12.
The way graduate destination statistics (previously DLHE) are to be collected is changing. The survey point will move from 6 months to 15 months after graduation. 2016/17 graduates are the last cohort to be surveyed under existing model (6 month survey point).  Moving forward data will be collected centrally but Institutions are responsible for providing contact details of graduates to HESA for new survey. HESA are currently putting together survey specification and are minded to provide the option of allowing providers to return a LinkedIn profile address. This data will provide 2 of the key metrics for the TEF. 
13.
Social media helps build a presence in the industry that encourages an artistic outlet that can be personalised and validated such as Instagram, twitter, Tumblr and so on. It’s a physical representation of you and your personality. It’s because of this LinkedIn isn’t a favoured platform, the lay out is the same across everyone’s profiles and leaves little room for creativity but it allows to you showcase all your work and platforms in one easily accessible place.
Another obstacle students see with LinkedIn is the terms associated with the networking site, “business” and “professional”. Are students allowed to be a part of such a platform? The answer is yes absolutely, probably more so than the established individuals occupying the platform. It’s a great place to build up momentum before your enter the working world, recruiters use LinkedIn as means to find new talent for businesses.
This then couples with overcoming the fear of putting yourself out there in an unfamiliar environment. A means of support to bridge the confidence gap between current and emerging professional identities is needed as it’s important that students recognise the difference between connecting with friends and family on sites like Facebook and networking with unknown professionals. But it’s through confidence in attributes / abilities (LinkedIn measures “profile strength” from 0-100%).
14.
This is the group profile and link
We will now go in and show you some student work from the first year of 2016-17
15.
Participate and encourage student / alumni  ambassadors to post weekly or monthly.
16.
This slide we have captured reflective quotes extracted from Year1 Term 1 2016 reflective reports. 
Comments show that students are very active at this early user phase. Quickly identifying the tools for research into industry and expanding on specialist areas within the industry and professional community, it is clear from the quotes that the three selected students understand how being active on Linked in can create opportunities for making connections and for creating a current professional profile and also to view their personalised projects and industry relevant content. 
17.
Guest lecturers invited to join and post (not a closed group), students then likely to ask follow up questions
As mentioned before recruiters use LinkedIn as an untapped resource for graduates about to enter their respective industry
There is an abundance of opportunities be it LinkedIn suggesting jobs relevant to your CV and background, as well as inspiration for assignments and other projects.
LinkedIn can be used as a quick an easy way to upload your CV to job sites as well as a spot to link e-portfolios and pieces of work worth showing, its all well and good saying you can do something but even better with evidence of your skills.
One thing to perhaps one on in the next stage of the project is going through settings. Most social media make it obvious and simple to adjust settings for notifications or privacy. With LinkedIn it’s not as obvious and without notifications of posts from the group they get lost amongst the mass amount of information in your feed.
18
We are keen to get all members contributing in an active community to prevent it sliding into an alternative space to teach from
As previously mentioned we are establishing a hub of LinkedIn champions to manage a rota of contributions and to identify themes of student interest 
We have also introduced a weekly update post to summarise the week’s contributions to help to better curate the content 
We are also currently seeking to identify where LinkedIn can fit seamlessly into class activities and assignments and provide opportunities for members to post in the group and recognize that their voices are important. 
And of course we are looking to encourage new members to this growing collaborative community 
19
Thank you for your attention and we would be glad to answer any questions.

